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Abstract

In August 2014, the Department of Library and Information Studies (LIS) at the
University of North Carolina at Greensboro partnered with the State Library of North Carolina to
launch a user-centered design survey of their digital collections. This project analyzes a variety
of web metrics, including Google Analytics data, user surveys, and heuristic testing to analyze
and provide direction to the State Library of North Carolina (SLNC) concerning the NC
MOSAIC portion of their Digital Collections holdings. MOSAIC stands for Managing,
Organizing, and Strengthening Access to Institutional Collections in North Carolina and provides
a searchable database of web links to resources available across local and state institutions.
SLNC sought to analyze the feasibility of the MOSAIC database and determine the best possible
systematic changes to best promote and maintain the service. This report will outline the
research, methodology, results, and recommendations of this study.
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User-Centered Design (UX) Survey and Study of the State Library of North Carolina’s NC
MOSAIC Collection and Website
I. Introduction
User-centered design, or UX, is key to providing a quality web experience for all patrons.
Without an easy-to-use, intuitive web presence, users are likely to navigate away from a site and
instead rely on search engines to discern their data. While yes, search engines have a robust
presence in any information agency, a well maintained and aesthetically pleasing website has the
potential to encourage users to interact with not only the website, but the agency as a whole.
Websites are, in reality, library and information agency’s living rooms or foyers; a well
organized, nicely decorated space is welcoming to its visitors. A disorganized, sparsely decorated
space conveys a sense of misuse or a lack of attention to detail, and will prevent users from fully
engaging in a space or service and leave them with a negative opinion of the organization.
Without a functional interface, even the most useful and important data repositories will go
underutilized.
This study examined the interface and data holdings of NC MOSAIC (which stands for
Managing, Organizing, and Strengthening Access to Institutional Collections in North Carolina),
a component of the State Library of North Carolina’s Digital Collections holdings, utilizing
metrics including Google Analytics data, usability survey statistics, and heuristic testing to
determine the best possible course of action for moving forward. After analysis, findings are
detailed to assist the organization in developing an action plan to improve service quality. In
addition, the study offers a series of recommendations and a possible wireframe for an improved
user experience.
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II. Literature Review
To first address usability, one must have a sense of what usability is defined as, especially
where library and information agencies and their websites are concerned. The International
Organization for Standardization, or ISO, currently defines usability as the “extent to which the
product can be used by specified users to achieve specified goals with effectiveness,
efficiency and satisfaction in a specified context of use” (as quoted in Chow, Bridges, and
Commander, 2014, 254). In the context of web design, usability is concerned with not only the
software development side of the equation (e.g. accessible and scalable design using a dynamic
scripting language), but the visual cues and aesthetics of the page in question.
Chow et. al (2014) describes, in detail, the different facets of usability when applied to a
website. They traced the definition and derivation back to Gould and Lewis’ three primary
principles of usability; establishing a primary focus on users and testing scenarios before starting
any design work, conduct empirical usability studies throughout development, and using an
iterative design process. Heinrich et. al (2007) identified four key factors to web design usability:
perceived ease-of-use, perceived usefulness, service functionality, and task functionality. This
process holds direct ties to ADDIE, a common instructional design framework developed by
Florida State University to assist instructors and instructional designers to work through intuitive
stages of instructional design; Analysis, Design, Development, Implementation, and Evaluation.
Booth (2011) identifies this as the core of design thinking and methodology for library
instruction and, in all honesty, this extends into library web design and usability as well.
When it comes to the actual process of user-centered design when applied to library and
information agency websites, George (2005) describes several methods of gathering feedback
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during website design or usability testing with a concentration on what she terms as “think-aloud
protocols”, or user tests designed to walk users through a series of tasks and have them vocalize
their process and methodology. This method allows both the user to verbalize their issues and
successes, but gives the tester the extra data on error rate, possible user pitfalls, and areas for
concentration on possible changes. Tidal (2012) followed similar methodology for redesigning
their library website, but also took care to include information on the demographics of their
constituents. This shows a cognizance of the different user needs based on age ranges. Letnikova
(2008) proposes a list of standardized questions for library web site surveys, inclusive of many of
the questions and modules Tidal and George described.
III. Methodology
To better understand the user needs and usage of the NC MOSAIC service, a series of
questions were developed to frame our research around. These questions were as follows:
• (Q1-1) What is the purpose of NC MOSAIC?
• (Q1-2) What are the State Library of North Carolina's (SLNC) goals?
• (Q1-3) What are the goals (in priority order) that the SLNC feels that NC MOSAIC should
meet?
• (Q1-4) Who are the users of this service?
• (Q1-5) What are the goals of the users?
• (Q1-6) What is the goal of the layout of NC MOSAIC?
• (Q1-7) Is NC MOSAIC a needed service?
In order to answer these research questions, we first reached out to the State Library of North
Carolina (SLNC) via e-mail and received, in turn, a set of questions that they wished to answer
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through this study. These questions included the following, with the corresponding initial set of
questions indicated afterwards:
• (Q2-1) If there are records for specific state publications in NC MOSAIC that are also in
the NC State Publications digital collection (ncgovdocs.org), should the records be kept in
MOSAIC with the link updated to point to the digital collection record? Is it confusing if
searching the general digital collection to see two records to the same title? An example is
“Fish finder”. (Q1-1, Q1-3, Q1-4, Q1-5, Q1-6, Q1-7)
• (Q2-2) Are users confused when they find links to web pages? Is that what they are
expecting to find? (Q1-1, Q1-5, Q1-6, Q1-7)
• (Q2-3) What are the priority area(s) for further development of this resource? (Q1-1, Q1-2,
Q1-3, Q1-4, Q1-5, Q1-6, Q1-7)
• (Q2-4) What would make this resource more useful? (Q1-1, Q1-2, Q1-3, Q1-4, Q1-5, Q1-6,
Q1-7)
• (Q2-5) How can we increase awareness of NC MOSAIC? (Q1-1, Q1-2, Q1-3, Q1-4, Q1-5,
Q1-6, Q1-7)
In addition to these questions, the question of “How do our users access the database?” (or Q2-6)
was broached through conversations, referring to whether or not users visited the database
straight from the SLNC main website, the Digital Collections landing page, or through a Google
search.
After establishing the research questions and goals of the organization, the next step
involved developing and deploying an anonymous user survey to answer these research
questions. The survey was developed over the month of September using recommendations from
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George (2005), Heinrichs et. al (2007), Letnikova (2008), and Tidal (2012). This occurred in
conjunction with an initial survey of Google Analytics data over a three year period from June
2011 to June 2014; the date range later expanded out to include data through October 2014, as
due to a change in the way that the robots.txt file is indexed there was a lack of data from
February 2013 until June 2013 (See Appendices 1.1-1.4 for analytics data and Appendix 2.1 for
survey data).
The survey yielded a total of 48 results over a three week period. We targeted and
recruited users through the Digital Collections website and a link sent out to multiple mailing
lists and posted on social media accounts. The social media and mailing list links comprised our
entire sample size. The typical user, as defined by survey demographics data is a North Carolina
resident (97.87%) between the ages of 44 and 64 (44.68%) who self-identifies as a librarian
(60.87%) and government employee (45.65%). Question 4 (Have you ever used NC MOSAIC?)
produced an interesting result; only 33.33% of respondents answered that yes, they had used the
database before, as compared with 54.17% answering no and 12.5% stating that they were
unsure if they had utilized the source before. Out of that 33.3% sample size (16 of 48
participants), 56.25% of respondents had learned of the service either directly from a link on the
SLNC website (31.25%/5) or a recommendation from a librarian or library employee (25.00%/
4). Users visited the website less than monthly (62.5%) as a whole, which is further evidenced by
the Google Analytics data that points towards a 2.222:1 ratio of total page visits versus unique
users over a six month period.
The next section of the survey asked respondents to rate questions on a scale of one (1)
through seven (7), with one (1) being either “never”, “strongly disagree”, “not easily” and seven
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(7) being “frequently”, “strongly agree”, or “very easily” in regards to information type, access,
and site layout. These questions helped determine a variety of factors, including illuminating the
point that users would more often utilize the NC MOSAIC database for historical information
(rating it a 5.43/7) than current information (4.11/7), that they would rely on NC MOSAIC to
find information they could not previously find (5.00/7) but were more neutral on relying on a
search engine rather than NC MOSAIC (4.36/7). Feedback on the navigation was neutral
(5.21/7), even though users had a favorable opinion (79.41%) of NC MOSAIC as a whole.
Figure 1.1: (Question 8) On a scale of one (1) through seven (7), with one (1) being "never" and
seven (7) being "frequently", please rate the statements.I use or could see myself using NC
MOSAIC...

Figure 1.2: (Question 10) On a scale of one (1) through seven (7), with one (1) being "Strongly
disagree" and seven (7) being "Strongly agree", please rate the following statements.
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Figure 1.3: (Question 11) On a scale of one (1) through seven (7), with one (1) being "Not easily
at all" and seven (7) being "Very easily", please rate the following statements.How easily can
you...

The short answer portion of the survey highlighted some additional concerns, mainly a lack of
resources across the entire state of North Carolina and a non-intuitive search functionality (See
Appendix 2.1 for survey feedback).
Based on this feedback, along with the other data from the user survey, heuristic testing
for different captions of users was developed and deployed in the early days of November 2014.
Three (3) users, representing the a non-SLNC librarian (User 1), a community user/researcher
(User 2), and a SLNC employee/librarian (User 3), completed a set of tasks outlined in Figure
2.1 below using both the NC MOSAIC website and a general search engine (Google). Error rates
and times of completion for each task were measured, as well as verbal feedback gathered.
Overall, users encountered errors when first attempting to use the embedded search box across
the board. Plugging in a similar search (e.g. “tax and Buncombe” for User 2) into the contentDM
interface directly would produce the right type of result. Users also vocalized a concern over the
location of the search box (below a large text box of information and the “Browse by County”
function), the lack of correct links to certain resources (e.g. Wake County produced a 404 error),
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and a desire to learn more about the service and its uses. Ultimately, each user commented on
how they could see the service being invaluable to their research, as this eliminates extraneous
results from a search engine and collects different types of material all in one location.
Figure 2.1: User Testing Tasks and Results

IV. Results and Recommendations
After considering Google Analytics data, the user survey, and heuristics testing, the
following are recommendations for the SLNC to best utilize NC MOSAIC as a robust, dynamic
part of their Digital Collections offerings:
• Update, verify, and add web links on a more consistent basis. Currently, NC
MOSAIC’s holdings are verified on a yearly basis. Given the nature of data and the
speed at which new content is created and changed on the digital level, the collection
should be assessed and consequently verified much faster. Ideally, links should be
checked monthly or bi-monthly. Also, dedicating a space for individuals or
organizations to submit material (e.g. the slave deeds project from Buncombe County,
which is a joint venture between the Register of Deeds and the Center for Cultural
Diversity) would help contribute to a truly robust collection.
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• Partner with local organizations and libraries to grow the NC MOSAIC holdings
and provide workshops/trainings on how to utilize the service. As was mentioned
prior, local organizations or libraries could assist in providing links for local resources
in their area. Often, they will hear about, for example, a new web address for local
government faster than the main SLNC office in Raleigh would. By developing
partnerships with local or regional organizations, be they libraries or otherwise, the
depth and breadth of the collection would greatly increase and the SLNC would have
partner organizations to help facilitate workshops or training programs on the resources
available through NC MOSAIC.
• Develop a training program on NC MOSAIC’s offerings. Almost universally, users
raised the question of not knowing what NC MOSAIC was or the scope of its holdings.
By holding workshops, like webinars, users would learn about the offerings of NC
MOSAIC and be better encouraged to utilize the source. This will also develop
“champions” of the service, or users that utilize and promote the service as a whole.
• Promote the service through social media and feature stories. Social media is, by
far, one of the primary ways individuals now learn about organizations and offerings.
By promoting NC MOSAIC through social media and even blog entries highlighting
new parts of the collection, awareness of the service will grow as will knowledge of
other services the SLNC offers.
• Troubleshoot the search widget on the page. Users are often turned off a nonintuitive platform. The search box function on the current NC MOSAIC homepage is
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problematic at best. If possible, change the search box to searching the each component
of the search term instead of, as it stands right now, just the term as a whole unit.
• Redesign the page to highlight more pertinent information. As mentioned prior,
websites need to be both aesthetically pleasing and easy to navigate in order for users to
return time and time again. The new Digital Collections main page is a great example
of a user-centered design; the site is easy to navigate and provides the perfect amount of
information. Pictured below is a basic wireframe (using Mockingbird) of a possible
new layout for the NC MOSAIC landing page. Colors and keystone images would, of
course, be dependent on the Digital Collections look and feel.
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V. Conclusion and Acknowledgements
NC MOSAIC is a unique resource to the State Library of North Carolina. At the time of
publication, no other regional institution boasts a collection of its scope or concentration. If given
the resources to develop, this collection could prove to be an absolute gem for the SLNC. The
majors issues of a lack of knowledge of the collection, a lack of knowledge of how to utilize the
collection, a lack of consistent data maintenance, and a not-as intuitive design are addressed, the
author firmly believes that this collection will become a staple of research, both casual and
professional, the state over.
The author would like to extend heartfelt gratitude to: Dr. Anthony Chow, Department of
Library and Information Studies at the University of North Carolina at Greensboro, for
encouraging me to take my skills with technology and my love of research and apply it to a real
world situation and for giving me this amazing opportunity; the staff of the State Library of
North Carolina, especially Jennifer Davison and Rachel Trent, for providing me with unfailing
support and data through the entire process; the staff of D. Hiden Ramsey at the University of
North Carolina at Greensboro for encouraging me through this process; and my friends and
family, especially my husband, John Michael Bradley, for being my rock, champion, and best
tech-support and sounding board. Without these folks, this work would have never been possible.
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October 2014

Unique Events

Event Value

Avg. Value

20,343

9,643

0

0.00

% of Total: 2.66% (763,935)

% of Total: 5.69% (169,464)

% of Total: 0.00% (244,669)

Site Avg: 0.32 (100.00%)

15,319 (75.30%)

7,287 (75.57%)

0 (0.00%)

0.00

1,731 (8.51%)

723 (7.50%)

0 (0.00%)

0.00

1.

N.C. MOSAIC

google / organic

2.

N.C. MOSAIC

statelibrary.ncdcr.gov / referral

3.

N.C. MOSAIC

(direct) / (none)

697 (3.43%)

364 (3.77%)

0 (0.00%)

0.00

4.

N.C. MOSAIC

bing / organic

418 (2.05%)

202 (2.09%)

0 (0.00%)

0.00

5.

N.C. MOSAIC

aol / organic

395 (1.94%)

195 (2.02%)

0 (0.00%)

0.00

6.

N.C. MOSAIC

yahoo / organic

346 (1.70%)

175 (1.81%)

0 (0.00%)

0.00

7.

N.C. MOSAIC

ncdcr.gov / referral

231 (1.14%)

129 (1.34%)

0 (0.00%)

0.00

8.

N.C. MOSAIC

search.usa.gov / referral

192 (0.94%)

82 (0.85%)

0 (0.00%)

0.00

9.

N.C. MOSAIC

ask / organic

155 (0.76%)

67 (0.69%)

0 (0.00%)

0.00

10.

N.C. MOSAIC

search.tb.ask.com / referral

137 (0.67%)

63 (0.65%)

0 (0.00%)

0.00
Rows 1  10 of 92

© 2014 Google

NC MOSAIC User Survey

Q1 Do you reside in North Carolina?
Answered: 47

Skipped: 1

Yes

No

0%

10%

20%

30%

40%

Answer Choices

50%

60%

70%

80%

90% 100%

Responses

Yes

97.87%

46

No

2.13%

1

Total

47
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Q2 What is your age?
Answered: 47

Skipped: 1

Under 18

18-24

25-44

44-64

65 or over

I prefer not
to say.

0%

10%

20%

30%

40%

Answer Choices

50%

60%

70%

80%

90% 100%

Responses

Under 18

0.00%

0

18-24

0.00%

0

25-44

38.30%

18

44-64

44.68%

21

65 or over

14.89%

7

I prefer not to say.

2.13%

1

Total

47
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Q3 I use/would use NC MOSAIC for my
research as a (please check all that apply)
Answered: 46

Skipped: 2

Business
owner/manager
Educator (K-12
and...
Genealogy
researcher
General
researcher/p...
Government
employee
Librarian/archi
vist
Student/academi
c researcher
Other (please
specify)
0%

10%

20%

30%

40%

Answer Choices

50%

60%

70%

80%

90% 100%

Responses

Business owner/manager

6.52%

3

Educator (K-12 and post-secondary)

2.17%

1

Genealogy researcher

13.04%

6

General researcher/public

15.22%

7

Government employee

45.65%

21

Librarian/archivist

60.87%

28

Student/academic researcher

13.04%

6

Other (please specify)

6.52%

3

Total Respondents: 46

#

Other (please specify)

Date

1

not sure, since none of the links I tried for Wake County search worked.

10/15/2014 10:41 AM

2

no

10/14/2014 8:10 AM

3

Gov't-if needed by job otherwise no

10/14/2014 8:06 AM

3 / 13

NC MOSAIC User Survey

Q4 Have you ever used NC MOSAIC?
Answered: 48

Skipped: 0

Yes

No

I'm not sure

0%

10%

20%

30%

40%

Answer Choices

50%

60%

70%

80%

90% 100%

Responses

Yes

33.33%

16

No

54.17%

26

I'm not sure

12.50%

6

Total

48
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Q5 Have you finished exploring NC
MOSAIC?
Answered: 27

Skipped: 21

Yes (Click the
"Next" butto...

0%

10%

20%

30%

40%

Answer Choices

50%

60%

70%

80%

90% 100%

Responses
100.00%

Yes (Click the "Next" button to proceed.)
Total

27
27
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Q6 How did you discover NC MOSAIC?
Answered: 16

Skipped: 32

Search engine
(Google, Bin...

Link from the
State Librar...

Recommendation
from a...

Colleague/frien
d

Don't remember

Other (please
specify)

0%

10%

20%

30%

40%

Answer Choices

50%

60%

70%

80%

90% 100%

Responses

Search engine (Google, Bing, Yahoo, etc.)

6.25%

1

Link from the State Library of North Carolina website

31.25%

5

Recommendation from a librarian/library staff member

25.00%

4

Colleague/friend

18.75%

3

Don't remember

12.50%

2

Other (please specify)

6.25%

1

Total

16

#

Other (please specify)

Date

1

Part of job

10/15/2014 2:42 PM
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Q7 In the last 6 months, approximately how
frequently have you utilized NC MOSAIC
(statelibrary.ncdcr.gov/digital/mosaic)?
Answered: 16

Skipped: 32

Daily

Weekly

Monthly

Less than
Monthly

Never

0%

10%

20%

30%

40%

Answer Choices

50%

60%

70%

80%

90% 100%

Responses

Daily

6.25%

1

Weekly

6.25%

1

Monthly

25.00%

4

Less than Monthly

62.50%

10

Never

0.00%

0

Total

16
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Q8 On a scale of one (1) through seven (7),
with one (1) being "never" and seven (7)
being "frequently", please rate the
statements.I use or could see myself using
NC MOSAIC...
Answered: 36

Skipped: 12

For finding
links to...

For finding
links to...

For finding
links to loc...

For finding
historical...

For finding
current...

0

1

2

(Never)
1

3

2

4

5

6

7

8

3

4

5

6

9

10

(Frequently)
7

Total

Average
Rating

For finding links to specific materials (i.e.,
budgets, meeting minutes, deeds, forms, GIS
data, state publications)

0.00%
0

0.00%
0

12.50%
3

20.83%
5

16.67%
4

33.33%
8

16.67%
4

24

5.21

For finding links to materials from a specific
location (i.e., a city/municipality, county,
region)

0.00%
0

0.00%
0

17.39%
4

21.74%
5

21.74%
5

17.39%
4

21.74%
5

23

5.04

For finding links to local laws for counties or
municipalities

11.11%
3

14.81%
4

11.11%
3

14.81%
4

37.04%
10

7.41%
2

3.70%
1

27

3.89

0.00%
0

0.00%
0

13.04%
3

17.39%
4

8.70%
2

34.78%
8

26.09%
6

23

5.43

17.86%
5

10.71%
3

10.71%
3

14.29%
4

10.71%
3

21.43%
6

14.29%
4

28

4.11

For finding historical information

For finding current information
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Q9 What other ways have you or might you
use NC MOSAIC?
Answered: 7

Skipped: 41

#

Responses

Date

1

To check to see if something is digitized before my library weeds it.

10/15/2014 2:43 PM

2

Not sure, since no link for Wake County worked at all. (by the way this survey is designed very poorly. I could not
choose my desired response, since it allows me to choose a score only for one of the questions. In otherwords,
my check marks are required to be unique for a column AND row. This is lack of debugging during survey design.

10/15/2014 10:45 AM

3

Research for school projects - assisting citizens with potential resources for information

10/14/2014 4:29 PM

4

Browsing historical information

10/14/2014 7:13 AM

5

materials on specific locations and for finding historical info

10/13/2014 4:18 PM

6

Question # 6 doesn't allow for rating each question.

10/13/2014 3:49 PM

7

na

10/10/2014 2:34 PM
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Q10 On a scale of one (1) through seven (7),
with one (1) being "Strongly disagree" and
seven (7) being "Strongly agree", please
rate the following statements.
Answered: 36

Skipped: 12

I find it easy
to use NC...

Using the NC
MOSAIC websi...

NC MOSAIC
helps me fin...

I would rather
use NC MOSAI...

0

1

(Strongly
disagree) 1
I find it easy to use NC MOSAIC's website.

2

2

3

3

4

4

5

6

5

(Strongly
agree) 7

Total

Average
Rating

5.56%
2

5.56%
2

2.78%
1

22.22%
8

22.22%
8

22.22%
8

19.44%
7

36

4.94

Using the NC MOSAIC website links me with
the information I am looking for.

8.33%
3

0.00%
0

13.89%
5

16.67%
6

19.44%
7

22.22%
8

19.44%
7

36

4.83

NC MOSAIC helps me find information that I
might not otherwise be able to find.

8.33%
3

5.56%
2

5.56%
2

11.11%
4

25.00%
9

16.67%
6

27.78%
10

36

5.00

I would rather use NC MOSAIC than another
search engine (like Google) to find
government information.

13.89%
5

8.33%
3

11.11%
4

19.44%
7

11.11%
4

13.89%
5

22.22%
8

36

4.36
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Q11 On a scale of one (1) through seven (7),
with one (1) being "Not easily at all" and
seven (7) being "Very easily", please rate
the following statements.How easily can
you...
Answered: 34

Skipped: 14

Navigate the
NC MOSAIC...

Find a link to
material bas...

Find a link to
material bas...

Suggest a new
web...

Find help
using NC...

0

1

2

(Not easily
at all)1
Navigate the NC MOSAIC website?

3

4

2

5

3

6

7

8

9

10

4

5

6

(Very
easily)7

Total

Average
Rating

3.03%
1

6.06%
2

3.03%
1

15.15%
5

24.24%
8

24.24%
8

24.24%
8

33

5.21

Find a link to material based on a specific
topic?

5.88%
2

2.94%
1

5.88%
2

17.65%
6

41.18%
14

11.76%
4

14.71%
5

34

4.79

Find a link to material based on type (e.g.
photos, statistics, genealogy etc.)?

5.88%
2

0.00%
0

11.76%
4

17.65%
6

26.47%
9

26.47%
9

11.76%
4

34

4.85

Suggest a new web site/resource to add to our
collection?

12.50%
4

9.38%
3

6.25%
2

28.13%
9

34.38%
11

3.13%
1

6.25%
2

32

3.97

Find help using NC MOSAIC?

10.00%
3

3.33%
1

6.67%
2

26.67%
8

20.00%
6

16.67%
5

16.67%
5

30

4.60
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Q12 What is your overall impression of NC
MOSAIC?
Answered: 34

Skipped: 14

Highly
favorable

Favorable

Neutral

Negative

Highly negative

0%

10%

20%

30%

40%

Answer Choices

50%

60%

70%

80%

90% 100%

Responses

Highly favorable

20.59%

7

Favorable

58.82%

20

Neutral

11.76%

4

Negative

2.94%

1

Highly negative

5.88%

2

Total

34

#

Comments:

Date

1

Favorable because it is the only place for a lot of this info and you all are doing an amazing job assembling what
you do, but the keyword searching is what folks want/need and it is abismal.

10/15/2014 2:44 PM

2

already explained.

10/15/2014 10:46 AM

3

Didn't know this existed until seeing it on a listserv. The website needs to be promoted A LOT more. I'd use this in
a heartbeat and will start now that I know it's available.

10/14/2014 8:39 AM
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Q13 Do you have any other comments,
questions, or concerns about NC MOSAIC
that you'd like to share before we submit
you responses? If so, please share them
below:
Answered: 9

Skipped: 39

#

Responses

Date

1

sometimes broken links (e.g., http://www.ncdiabetes.org/factsFigures/index.aspx)

10/23/2014 9:37 AM

2

Please fix this potentially useful resource. Full text OR real working links should be available. Otherwise it is
waste of public funding. I am concerned why this survey is distributed while there is obvious scope to first fix the
data.

10/15/2014 10:48 AM

3

Question 6. does not let you answer all the questions.

10/14/2014 2:55 PM

4

NC Mosaic is new to me, and I look forward to exploring it as a researcher. Thanks.

10/14/2014 2:47 PM

5

Great resource and user friendly. Thanks for providing it

10/14/2014 9:41 AM

6

As stated in item #10, this website needs to have A LOT more promotion to the public. I never knew it existed
until today. This would save a lot of time for government and everyday users.

10/14/2014 8:39 AM

7

There is no column to allow N/A or similar comment. I looked at my county and really wasn't that impressed since
I can get to the information I need and know where to go to get it. The site might be helpful if I need to go to other
counties but that is rare.

10/14/2014 8:17 AM

8

Specific Resource Submission I haven't ever inquired, but I would like to know how to submit materials that
could possibly be used. Also, there were many all black K-12 schools during segregation. I would love to help
identify people who may have yearbooks and materials, especially from smaller towns.

10/13/2014 10:35 AM

9

na

10/10/2014 2:36 PM
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